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You will find below a selection of recommendations for further reading as well 
as the sources of material quoted in this book. You will have noticed fewer refer-
ences in the main body of the book than is normal for an academic text. This was 
a conscious decision based on three reasons which are set out in the Preface. I 
wanted to take a broad overview of the subject with a fresh eye and hence used 
very few academic texts or journal papers in writing the book. 

However, if this book is to serve one of its aims, namely to stimulate further 
research in this field, I feel I should provide signposts to further reading that 
could generate new research ideas. That is why a selection of some of the most 
important works in the area are provided by way of recommendations for further 
reading. I have tried to focus on work published in the last few years, given how 
rapidly things change in tourism, hospitality and events. 

This is still a field which holds enormous potential for future research as there 
are still so many major gaps in the literature in relation to luxury in tourism, 
hospitality and events. Chapter 13 discusses some of these opportunities while 
also offering a critical perspective on current research in this field. 
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